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PREFACE

The profession of interior design has received a lot of media attention over the years. Network 

television has portrayed interior designers as characters in major shows and featured them as experts 

on cable’s various home decorating programs. Movies have even included interior designers or 

decorators as part of the cast. You have no doubt looked at one or more of the magazines related to 

interior design on the newsstands. The media attention, of course, doesn’t necessarily help someone 

learn all that is involved in pursuing this profession.

This book is about the profession of interior design and the professional interior designer. If 

you are a student in high school or a postsecondary student who is considering interior design as a 

career, this book helps you understand what the profession entails. Maybe you have lost interest in 

your current career and are looking for a way to express your creative side. This book can assist you in 

understanding how interior design may help you achieve that goal. It will not, however, explain how to 

establish a practice or actually teach you how to do interior design.

The interior design profession has two broad segments of specialization. Residential interior 

design, primarily the design of private residences, is the area most familiar to the public. Commercial 

interior design is the other large segment of the profession. This specialty involves the interior 

design of businesses such as offi ces, hotels, stores, restaurants—even airports, sports stadiums, 

and prisons. Within each of these broad areas, designers might focus on one or more subareas—

condominiums and retail stores, for example.

The profession has changed signifi cantly over the last 45 years or so. Here are just some of the 

ways in which it is different: building and safety codes are emphasized; sustainable design in both 

residential and commercial interior design has gained importance; the growing complexity of projects 

and the design process means interior designers must be better educated and trained; licensing and 

legal responsibilities focus added attention on project management and contract administration; 

and the aging population has brought an increased awareness of the design of spaces for seniors. 
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These challenges and others have brought about critical changes in the profession through greater 

educational preparation, increased technical skills, broader knowledge requirements, and the 

measurement of professional competency via testing. Thus, today’s professional interior designer 

works in a profession raised to a higher level than that of the stereotypical decorator. Interior design 

in the 21st century is much more than selecting colors and arranging furniture.

Helping you understand this exciting creative profession and career is the purpose of this second 

edition. This award-winning book has been revised and updated to include new information on 

sustainable design, aging in place, and interior design on the global stage, as well as other topics 

and comments from dozens of additional practitioners at many levels in their career. Numerous new 

designer profi les with examples of their project work have been added throughout the book.

Additional highlights to the second edition begin in Chapter 1, which provides an overview of the 

profession of interior design with a brief look at its history and such considerations as licensing, and 

other general topics. A new section discusses the role of interior designers and poses the question 

“What do interior designers do?” to dozens of practitioners. Chapter 2 describes the educational 

requirements of interior designers. A section has been added concerning high school preparation 

to help younger potential practitioners understand what can be done at that level. Chapter 3 looks 

at the various environments in which interior designers work. For example, some designers work 

by themselves from home offi ces, while others work as team members in large design fi rms—and 

everything in between. Note that all the information on job seeking such as résumés and portfolios 

has been moved to this chapter. Chapter 4 offers insights into the opportunities for various 

specializations in the fi eld through interviews with practitioners currently working in them. This 

chapter also includes additional information and comments from designers about the importance 

of sustainable design and design for seniors. Chapter 5 describes the activities that occur between 

the inception of a project and its completion. It also discusses working relationships with allied 

professionals and the project management process. Chapter 6 presents an overview of the business 

side of the profession. This chapter briefl y discusses how interior designers fi nd clients through 

marketing activities, the importance of contracts in defi ning proposed services, and how interior 

designers earn revenue. Chapter 7 is a compilation of comments from practitioners on what they feel 

is the future of the interior design profession.

Indeed, I think you will fi nd what practitioners have to say interesting and exciting. Included are 

quotes and commentaries by nearly 100 professionals who are practicing interior design or have been 

involved in this exciting profession in other ways. Interior designers in many specialties and career 

stages have provided insights to help you discover what this profession is like. Their responses to 

questions and points of view comprise a special feature found within and at the end of each chapter. 

This feature is unique among career books and will help you understand what interior design is like 

from people doing professional work every day.
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The initials that follow the names of many interior designers represent the appellations of 

professional organizations and are included because attaining professional association membership 

is an important milestone for professional interior designers, as it is with any design professional. The 

following list provides a key to identifying these organizations:

AIA—American Institute of Architects

ARIDO—Association of Registered Interior 

Designers of Ontario

ASID—American Society of Interior Designers

CAPS—Certifi ed Aging in Place Specialist

CID—Certifi ed Interior Designer

CMG—Color Marketing Group

IDC—Interior Designers of Canada

IDEC—Interior Design Educators Council

IES—Illuminating Engineers Society

IFDA—International Furnishings and Design 

Association

IFMA—International Facility Management 

Association 

IIDA—International Interior Design Association

ISP—Institute of Store Planners

LEED-AP—Leadership in Energy and 

Environmental Design—Accredited Professional

NCARB—National Council of Architectural 

Registration Boards

NKBA—National Kitchen and Bath Association

RIBA—Royal Institute of British Architects

RID—Registered Interior Designer

USGBC—United States Green Building Council

If an appellation begins with F, as in FASID, the member has earned a fellowship, which is the 

highest national honor of his or her association. Also note that some designers are required to place 

their state code before the CID or RID designations. An example is KYCID for Kentucky Certifi ed 

Interior Designer.

Updated selected references in “Interior Design References” at the end of the book provide 

further reading on the topics covered in this book. “Interior Designers” in these back pages provides 

contact information for the various professional organizations and designers mentioned in the text.

I hope you will fi nd this second edition of Becoming an Interior Designer a valuable source for 

learning about the exciting career of professional interior designer. This creative, multidisciplinary 

profession is a satisfying way to express your talent while providing functional and aesthetic solutions 

to a client’s projects. Because the fi eld offers so many avenues of work, you can fi nd a niche that is 

stimulating and satisfying to you as it has been for the thousands who have come before you. These 

are exciting times for the interior design profession. I welcome you to it!

—Christine M. Piotrowski, FASID, IIDA
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An Introduction 
to the Interior 
Design Profession

We spend over 90 percent of our day in interior spaces. Despite this, most people take interiors for 

granted, barely noticing the furniture, colors, textures, and other elements—let alone the form of 

the space—of which they are made. Sometimes, of course, the design of the interior does catch our 

attention. Maybe it’s the pulsing excitement of a casino, the rich paneling of an expensive restaurant, 

or the soothing background of a religious facility.

As you are reading this book, you obviously have an interest in interiors and interior design. It 

might be because you have always enjoyed rearranging the furniture in your home. Maybe you like 

to draw imaginative fl oor plans for houses. It could be that a relative or friend is a contractor and you 

have been involved in the actual construction of a building in some way. Perhaps you saw a program 

on television and it inspired you to learn more about the profession.

The interior design profession is a lot more than what you see portrayed on various television 

programs. The profession of interior design has been defi ned by educators and professionals. This 

widely accepted defi nition is provided to help you understand what the profession is all about:

Interior design is a multi-faceted profession in which creative and technical solutions are applied 

within a structure to achieve a built interior environment. These solutions are functional, enhance 

the quality of life and culture of the occupants, and are aesthetically attractive. Designs are created 

in response to and coordinated with the building shell, and acknowledge the physical location and 

social context of the project. Designs must adhere to code and regulatory requirements and encourage 

the principles of environmental sustainability. The interior design process follows a systematic and 

coordinated methodology, including research, analysis and integration of knowledge into the creative 

process, whereby the needs and resources of the client are satisfi ed to produce an interior space that 

fulfi lls the project goals.1
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