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Preface

When Rosemary Nixon, an editor for Blackwell Publishing, now part of John
Wiley & Sons, approached me in 2003 to edit a Handbook on the Management of
Technological Innovation, I quickly agreed. The field of management of technology
had undergone major changes in the previous two decades, with an increased focus
on technology strategy, entrepreneurship, and product development, and I thought
that the time was right for a handbook that provided some order to the plethora of
new arguments and findings. Moreover, many of the names associated with cutting
edge research in this area were not leading scholars two decades earlier – frankly,
many of them were not even scholars 20, or even 10, years before. And I thought
that a book that collected their views and summaries of the field would be extremely
useful to current scholars and Ph.D. students. Finally, I thought that it would be easy
to put together this handbook and that it would be published within a year.

Maybe I should have thought a little more about this undertaking before agreeing
to do it. Instead of taking one year, it has taken closer to five years. Unfortunately, we
lost several authors due to personal issues and had to replace them with others, which
upturned all plans to get the handbook out quickly. However, with the manuscript
now complete, I can reflect upon the effort and conclude that I was right about
the idea behind the book. The changes in the field demand this handbook, and
bringing together the work of the giants in the field will prove to be of value to both
current and future scholars – even if agreeing to edit this handbook was probably a
bad idea personally.

I need to offer my thanks to the authors of the chapters of this handbook and to
my editor, Rosemary Nixon, and the staff at Blackwell Publishing and John Wiley &
Sons for their extraordinary patience and flexibility. You are all better people than
me. I probably would not have tolerated the delays in the development of this book
with the grace that all of you showed.

I would also like to offer my thanks to A. Malachi Mixon III and the AT&T
Foundation (formerly the SBC Foundation) for their financial support of my
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scholarly efforts since arriving at Case Western Reserve University. Without their
generosity this book would not have occurred.

Lastly, I would like to thank my wife Lynne, daughter Hannah, and son Ryan.
Each of them helped me in their own ways. Hannah and Ryan helped by being
excellent playmates when I needed breaks from this project, and Lynne helped me
by encouraging and supporting my efforts to create this book.

Scott Shane
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