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This book is dedicated to
those hundreds of thousands,
perhaps millions, of caring
individuals who opened
their hearts to the victims
of Hurricane Katrina. If
there was ever a time when
philanthropic actions toward
others (often unknown and
unnamed others) defined
the American character, the
hurricanes of 2005 and
their aftermath proved to

be that moment.
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he AFP Fund Development Series is intended to provide fund development
professionals and volunteers, including board members (and others interested
in the nonprofit sector), with top-quality publications that help advance phil-
anthropy as voluntary action for the public good. Our goal is to provide practical,
timely guidance and information on fundraising, charitable giving, and related sub-
jects. The Association of Fundraising Professionals (AFP) and Wiley each bring to this
innovative collaboration unique and important resources that result in a whole greater

than the sum of its parts. For information on other books in the series, please visit:

http:/ /wuww.afpnet.org

The Association of Fundraising Professionals

The Association of Fundraising Professionals (AFP) represents 26,000 members in
more than 170 chapters throughout the world, working to advance philanthropy
through advocacy, research, education, and certification programs. The association
fosters development and growth of fundraising professionals and promotes high
ethical standards in the fundraising profession. For more information or to join the

world’s largest association of fundraising professionals, visit: http://www.afpnet.org.
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