
Joyal Philip

Driving Factors Influencing Consumers
Decisions On Purchasing Cars In UAE

Doctoral Thesis / Dissertation

Economy





Bibliographic information published by the German National Library:

The German National Library lists this publication in the National Bibliography;
detailed bibliographic data are available on the Internet at http://dnb.dnb.de .

This book is copyright material and must not be copied, reproduced, transferred,
distributed, leased, licensed or publicly performed or used in any way except as
specifically permitted in writing by the publishers, as allowed under the terms and
conditions under which it was purchased or as strictly permitted by applicable
copyright law. Any unauthorized distribution or use of this text may be a direct
infringement of the author s and publisher s rights and those responsible may be
liable in law accordingly.

Imprint:

Copyright © 2018 GRIN Verlag
ISBN: 9783346362612

This book at GRIN:

https://www.grin.com/document/962087



Joyal Philip

Driving Factors Influencing Consumers Decisions On
Purchasing Cars In UAE

GRIN Verlag



GRIN - Your knowledge has value

Since its foundation in 1998, GRIN has specialized in publishing academic texts by
students, college teachers and other academics as e-book and printed book. The
website www.grin.com is an ideal platform for presenting term papers, final papers,
scientific essays, dissertations and specialist books.

Visit us on the internet:

http://www.grin.com/

http://www.facebook.com/grincom

http://www.twitter.com/grin_com



Table of Content 

4 ABSTRACT IV 

5 TABLE OF CONTENT  V 

1.0 INTRODUCTION  1 

2.0 SCOPE OF THE STUDY   3 

            2.1 Research Aim  3 

            2.2 Research Purpose  3 

            2.3 Research Objective 4 

3.0  LITERATURE REVIEW   5 

            3.1 Rise of automobile industry in UAE 5 

            3.2 Current automobile growth in UAE 5 

            3.3 Barriers in growth in the automobile industry 7 

            3.4.Brand value among consumers 10 

            3.5 Driving factors influencing consumers decision in purchasing cars 13 

4.0 
RESEARCH METHODOLOGY 

19 

          4.1 Research:   19 

          4.2Research Objectives:   20 

          4.3Research Philosophy 20 

          4.4 Research Phases:   21 

          4.5 Data Collection Methods:  21 



           4.5.1 Secondary research data 22 

           4.5.2 Primary Research 22 

           4.5.3 Questionnaire Design 22 

           4.6 Sampling Method:   28 

           4.6.1. Population and Sampling Frame 28 

           4.7 Research Instruments:   28 

           4.8 Data Analysis and Interpretation:  29 

           4.9 Limitations of The Study:   30 

   

5.0  DATA ANALYSIS   31 

            5.1 Simple Percentage Analysis for Demographic Variables   31 

6.0  CONCLUSION AND RECOMMENDATIONS:   50 

 BIBLIOGRAPHY   54 

 QUESTIONNAIRE 56 

 


