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Abstract 

The following paper deals with the question how a ideal solar campaign could be 
appearenced. At the beginning a literature recherche about best-practice solar campaigns 
in urban cities will be focused. On the one hand it should help to characterize some 
structures which are classified as successful factors. These include the climate goals, 
important actors and their area of responsibility, information channels, public relation, 
possibly financial support and financial investments and effects and successes of them. 
On the other hand obstruction factors will find out to find solutions for them. After that 
the main success and obstruction factors will be summarized. 

Furthermore the investigated city Augsburg will be focused. First of all the potential of 
solar power, the developement of photovoltaics and solar heat and the availability of 
roofareas of Augsburg will be analysed. Subsequently a final actors structure will be 
presented. After these steps there will be two qualitavive interviews holden with two 
potential key actors for a solar campaign in Augsburg to find out some informations 
which are not found out in the literature recherche. Moreover the interviews help to get a 
first evaluation about a potential solar campaign in the urban area of Augsburg. First of 
all a interview will be hold with the Passivhaus Zentrum in Augsburg. The Passivhaus 
Zentrum is a company which execute solar advices, solar installation, installation of 
storage systems, the construction of modern energetic buildings and the energetic 
restoration of older buildings. The second interview actor is the Bayerische Landesamt 
für Umwelt (LfU). This institute has an intensive expertise in case of waste, water, 
geology, energy, climate, air, nature, economy and communication. Especially the 
opinion of the institute about the communication and public response is important for this 
interview because the LfU has based to the department many experts. Evaluations about 
acceptance of the urban population, the quality of the communication and public response 
and which motivations in the population are excist will be expected. Concluding the main 
statements will be summarized so that the most important opinions are obviously.  

After that the whole previous informations and structures will be transfered to the urban 
area of Augsburg and a first evalution and view will be given which actors in Augsburg 
could be important for a urban solar campaign. At the end of this paper a conclusion of 
the thesis will be given.  
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