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Abstract 

In January 2019 the COVID-19 pandemic reaches Germany, causing the 

social life to come to a near standstill. Even professional soccer had to stop 

its game operations for some time. This is the first time in human history 

that the impact of a virus on professional sports operations has been so 

intensively dealt with in the media. This paper therefore examines the 

journalistic debate on the interruption and resumption of match operations 

in the 1st and 2nd Bundesliga. With the help of a media content analysis, 

the reporting of three major German newspapers in the period from 

13.03.2020 to 15.05.2020 was examined. The aim was to get an overview 

of the thematic focus and the argumentative direction of the articles. 

Furthermore, the individual newspapers were examined for 

boulevardisation features and the extent to which news values appear 

relevant for news selection of journalists. The analysis showed that 

thematically, the main focus is on information that puts organizational or 

financial aspects of the situation in the spotlight. In terms of arguments, the 

mood is balanced between advocates and critics of the interruption and 

resumption of match operations. The importance of the financial situation of 

clubs and players is again clearly visible here, as their monetary plight is by 

far the strongest (Pro) argument overall. Health is also used intensively as 

a (Con) argument in various facets, while the concerns of the fans receive 

surprisingly little attention. The coverage has linked soccer more strongly 

than usual with issues relevant to politics and society. The common 

tabloidization features were found to an usual extent in the boulevard 

newspaper that was examined. The news factors sometimes deviate 

significantly from the news factors to be observed during normal match 

operations, and the newspapers gave relatively strong weight to negativity, 

controversy, uncertainty and unambiguity during the interruption and 

resumption of the 1st and 2nd Bundesliga soccer matches. This can often 

be explained by the peculiarities and characteristics of this unusual 

situation, because a pandemic of this scale and the resulting restrictions on 

sport and social life logically generates uncertainties, controversial positions 

and a rather negative underlying mood.
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