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si hai wéi jia

Literal Meaning: The Four Seas as Home

The World Is My Home

Xiao He, Han Dynasty
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1

Aim of the Thesis and Leading Argument

The aim of this Masters thesis is to explain Chinese business culture. In order
to understand why Chinese business culture is different from European or
American business culture, for example, it is necessary to know the roots of
Chinese cultural values: what is the specific Chinese context which made it
possible that China bore its unique business culture? Which specific values
are valid in China today? How do they influence Chinese business conduct?
This Masters thesis explains the development and constitution of Chinese

business culture.

Furthermore, with reference to the latest literature about the topic and
additional field research in a private company in China, this Masters thesis
reveals recent changes in Chinese business cultural values. Because
business culture is influenced by variables such as globalisation or the political
system, it represents a dynamic value system over the long term. Thus, this

Masters thesis updates academic knowledge about this topic.

Moreover, it addresses questions that have been raised by academic authors.
Whenever | found a remark in literature which raised up an interesting issue for
further research, | noted the hint down and included it into my survey. Thereby,

| try to add new perspectives to the topic of Chinese business culture.

In total, this Masters thesis should therefore be a useful and topical guide to

Chinese business culture.



