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Abkürzungsverzeichnis 

μC: Mikrocontroller 

1PL: First Party Logistics Service Provider 

2PL: Second Party Logistics Service Provider 

3PL: Third Party Logistics Service Provider 

4PL: Fourth Party Logistics Service Provider 

Auto-ID: Automatische Identifizierung 

B2C: Business to Customer 

Bit: binary digit 

EAN: European Article Number 

EAS: elektronische Artikel Sicherung 

EDI: Electronic Data Interchange 

EPC: Electronic Product Code 

ERP: Enterprise Resource Planning 

F&E: Forschung und Entwicklung 

FCL: Full Container Load 

FIFO: First in First Out 

FTL: Full Truck Load 

GHz: Gigahertz 

GPRS: General Packet Radio Service 

GPS: Global Positioning System 

GS1: Global Standards 1 

HF: High Frequency 

Hz: Hertz 

IEC: International Electrotechnical Commission 

ISO: Internationale Organisation für Normung 

IT: Informationstechnik 

JIT: Just-in-Time 

KHz: Kilohertz 

LCL: Less than Container load 

LDL: Logistikdienstleister 

LF: Low Frequency 

LGF: Logistikgeschäftsfeld 
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LKW: Lastkraftwagen 

LLP: Lead Logistics Provider 

LTL: Less than Truckload 

MHz: Megahertz 

MIT: Massachusetts Institute of Technology 

MTV: Mehrwegtransportverpackungen 

OEM: Original Equipment Manufacturer 

RFID: Radio Frequency Identification 

ROI: Return on Investment 

RTLS: Real Time Location System 

SCM: Supply Chain Management  

SHRIMP: Schenkers RFID Middleware Project 

TEU: Twenty-foot Equivalent Unit 

UHF: Ultra High Frequency 

USP: Unique Selling Proposition 

VAD: Value Added Service 

VLF: Very Low Frequency 

WLAN: Wireless Local Area Network 

WORM: write-once / read-many 
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