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	 Hungary)
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NMSS	 Nacionalnodviženiezastabilnost i văzhod (National Movement 
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	 Republic)
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Chapter 1 

Political Communication and Election 
Campaigns for the European Parliament

Jesper Strömbäck, Michaela Maier, and Lynda Lee Kaid

Introduction

Without political communication, there is no democracy. Democracy and political 
communication are inextricably linked, on the local as well as the regional, 
national, and transnational level. As suggested by Blumler and Gurevitch (1975: 
pp. 167–8):

If politics is about power, the holder’s possession of and readiness to exercise 
it must in some manner be conveyed to those expected to respond to it. […] 
If politics is about the legitimation of supreme authority, then the values and 
procedural norms of regimes have to be symbolically expressed, and the acts 
of government have to be justified in broad popular terms. And if politics is 
about choice, then information flows clarifying alternative policy options must 
circulate to those concerned with decisions, whether as their shapers or as 
consumers of their consequences. 

Similarly, if politics is about popular participation or the representation of the will 
of the people, then participation ultimately consists of, while the representation of 
people requires, communication. 

This is true both between and during election campaigns, although the 
importance of political communication may be even more obvious during 
campaigns than otherwise. Not only do political parties and candidates increase 
their efforts at communicating with the electorate, directly or through advertising 
or the news media, but the media devote greater attention to politics during 
election campaigns. In addition, the outcome of political communication may be 
particularly consequential, as it will help shape people’s votes, which in turn will 
decide the allocation of power and policymaking over the next term. 

Political communication and election research have consequently been closely 
intertwined ever since the 1940s and the publication of the classic People’s Choice 
study (Lazarsfeld, Berelson, and Gaudet, 1948), and reviews suggest that election 
campaigns remain the single most important theme in political communication 
research (Blumler and McQuail, 2001; Graber, 2005).


