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Bound to Create

You are a creator.  

Whatever your form of expression — photography, filmmaking, 
animation, games, audio, media communication, web design, or 
theatre — you simply want to create without limitation.  Bound 
by nothing except your own creativity and determination.

Focal Press can help.  

For over 75 years Focal has published books that support your 
creative goals. Our founder, Andor Kraszna-Krausz, established 
Focal in 1938 so you could have access to leading-edge expert 
knowledge, techniques, and tools that allow you to create 
without constraint.  We strive to create exceptional, engaging, 
and practical content that helps you master your passion.

Focal Press and you.  

Bound to create.

We’d love to hear how we’ve helped  
you create. Share your experience: 

www.focalpress.com/boundtocreate 

http://www.focalpress.com/boundtocreate
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  D E D I C A T I O N 

  This book is dedicated to my students,  
  past, present, and future,  
  as well as aspiring artists  

  and animators around the world.  
  This book is written for you.  

  and  
  in loving memory of my mother,  

  Jo Ann K. Cookmeyer  
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   P R E F A C E 

 I’ve been teaching animation for 12 years. Every day I talk to students 
about how to put together a demo reel and portfolio package. I write 
recommendations, do workshops, teach classes and have never been able 
to refer students to a book on the subject, because one never existed, until 
now. I am thankful to my publisher, Focal Press, for the opportunity to create 
this book. 

 I can’t write this book without talking about the digital elephant in the room. 
The animation and visual effects industries are going through a tense time 
right now, and hopefully some sort of metamorphosis is going to happen 
for the better. This isn’t anything new, really. Since I’ve been involved in this 
industry for the past 14 years, there has been an ebb and fl ow fl uctuation of 
hirings and fi rings, and I’ve heard many stories from colleagues and friends 
who have been in this industry much longer than I have. It’s time for the 
Phoenix to burn and rise again from its ashes. 

 Regardless of the current climate of our industry, we must continue to 
strive to be better artists and animators and try not to let this situation 
unnerve new artists and animators from entering the fi eld. We must keep our 
standards high and set the bar higher. We must remember to never work for 
free no matter how much we want to work on a particular project. Our art 
form requires highly trained and talented people. We deserve to be treated as 
respected employees and not as indentured servants. 

 I truly hope this book helps you along your journey. I have created a website 
to support this book for FAQs and other postings. The website contains 
sample portfolios of actual student demo reels that landed jobs right out of 
school, as well as some that did not with a critique of what could have been 
done better. 

 You can see what has been done before and what actually works! There is 
also a forum area where you can post your reel for feedback. Please make 
sure to visit and check things out:  www.reelsuccess.com  

http://www.reelsuccess.com
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