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This SAGE Course Companion has been written to help you succeed on
your undergraduate travel and tourism course. In fact, it is rather like a
travel guide! That is, it is designed to help you find your way around and
make sense of the numerous and, perhaps, unfamiliar topics that are
included in your course, pointing you towards key issues and concepts
as well as directing you towards the most important books and readings.
It will also help you undertake and successfully complete coursework
assessments, and provide you with essential guidance to revising for
exams. In other words, this Companion will help you on your journey
towards achieving your degree in travel and tourism.

Of course, a travel guide is, by definition, simply a guide to a place
you are visiting; its purpose is to help you make the most of your stay
there but it cannot tell you everything you might wish or need to know.
Similarly, this Companion is a guide to the study of travel and tourism,
not a comprehensive course text. It is not intended to replace your
lecture notes, textbooks and wider reading but, rather, to supplement
them. Highlighting the important ideas, concepts and issues that you
need to know, it will help you organise and structure your thoughts and
learning, and it will enable you to make the most of your lecture notes,
textbooks and other course materials.

As well as providing a focus for your reading, learning and research in
travel and tourism, this book is also intended to guide you in your
preparation of coursework and in your revision for exams, helping you
to save time and avoid common pitfalls. In particular, it provides guid-
ance and tips on what your examiners will be looking for in terms of key
facts, concepts and arguments, enabling you to plan and write assessed
coursework or prepare for your exams more effectively. 

In addition to the subject specific information in Part Two of this
book, you will also find a study, writing and revision skills guide in

part one

introducing your companion
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Part Three. This is designed to help you learn more efficiently, to be a
more effective student. Part of the learning process is attending and
contributing to lectures and seminars but of equal, if not greater, impor-
tance is your use of textbooks and other course materials and your wider
reading around the subject. This Companion will help you navigate this
learning process, guiding your study of travel and tourism and helping
you succeed on your course.

TRAVEL AND TOURISM2

1

how to use this book

The overall aim of this book is to help you make the most of your travel
and tourism course by establishing a framework for your learning about
the subject and by providing essential help in completing coursework and
revising for exams. Therefore, it essentially serves two purposes, namely,
to support your learning and act as a revision guide.

To make best use of the book, then, you should use it to supplement
your course textbooks and lecture notes by, first of all, making sure that
you are familiar with the travel and tourism subject areas included in the
book and where these are covered in your course syllabus. This means
that you can then read about each topic before the relevant lecture or
seminar, equipping yourself with knowledge of the important issues or
themes and familiarising yourself with key thinkers or writers on the
subject. Importantly, this will also help you to understand the relevance
or contribution of any particular topic to the overall study of travel and
tourism. As we shall see in a moment, one of the challenges of studying
travel and tourism is that it is a broad subject that draws on a variety of
academic disciplines. As a result, it is sometimes easy to lose sight of how
particular topics fit into the overall travel and tourism picture. 

Even if you do not wish to use the book to preview your course, you
can use it both as a guide to preparing and writing assessed coursework
and as an exam revision guide. It indicates the important elements of
each topic covered, thereby helping to focus your reading and revision,
and suggesting what issues and arguments should be included (or not
included!) in assignments or exam answers.
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Depending on how you want to use this Companion, therefore, you
can dip in and out of it as your course progresses, you can prepare your-
self by reading it in its entirety before starting your course, or you can
just refer to it as a revision guide. Whatever use you make of it, however,
you are strongly recommended to read the first section on studying
travel and tourism. This looks at not only why we study travel and
tourism but also how we should study it. In other words, at an academic
level, travel and tourism is a diverse, fascinating subject that attracts
interest from, or is explored within the context of, a variety of discip-
lines. For example, you will undoubtedly read books that look at travel
and tourism from the perspective of business strategy, geography,
economics, sociology, development or marketing, to name just a few.
Conversely, at a practical level, travel and tourism is a vast and dynamic
global industry and one in which many readers of this book may hope
to work. It is important, therefore, that you can recognise the collective
contribution of the different perspectives on travel and tourism to your
knowledge and understanding of travel and tourism in the ‘real world’.
In fact, one of the key things that examiners look for is not only your
knowledge of basic concepts and issues, but your ability to apply these
to contemporary travel and tourism practice.

Part Two of the Companion looks at the travel and tourism curriculum
in more detail, providing you with an overview of the key elements of
each topic. Where these topics are taught on your course may vary as,
currently, there is no standard travel and tourism curriculum. As a result,
travel and tourism courses, in terms of the units or modules that are
taught, differ considerably in their focus and design. Nevertheless, many,
if not all, the topics introduced in this Companion will be covered at
some stage in your course. Remember, though, that this section is not a
substitute for your course textbooks – it is designed to give you a head
start in learning about travel and tourism, and to provide a quick refer-
ence guide to coursework and exam revision.

Each topic covered within the section offers the following features:

• An overview of key concepts and issues, as well as hints and tips on under-
standing and using them. This will remind you of the main points to include in
your coursework and exam answers.

• Running themes. Despite the diverse perspectives on the study of travel and
tourism, a number of themes or issues run across the subject as a whole.
Frequently, reference can and should be made to these in essays and exam
questions.

• The contribution of key thinkers/writers on the subject. The ability to refer to or
quote the work of key thinkers/writers in travel and tourism not only conveys a
sense of ‘authority’ in your work but is also likely to impress examiners.

3HOW TO USE THIS BOOK

Sharpley-3412-Part-I.qxd  10/10/2006  12:01 PM  Page 3



• Ideas for assignment questions. These should help you with the structure and
content of typical coursework essay questions.

• Sample exam questions and sample answers. These should help you to
anticipate and prepare for likely exam questions.

• Taking it Further sections. These introduce a more critical stance on contem-
porary and, perhaps, controversial questions or debates that are not normally
covered in standard texts. Introducing these into your essays or exam ques-
tions is likely to have a positive impact on the quality of your work (and your
grades!).

• A short list of key sources to focus your reading on the topic.

Students often have some difficulty in making the most of lectures
and seminars, while they also need help with specific study skills, such
as writing essays or revising for exams. Part Three of this Companion
is a study guide which is designed to help you make the most of your
lectures and seminars, and to develop your writing and revision skills.
Finally, at the back of the book is a glossary of key terms that are used
throughout the book and highlighted in bold at the first mention, as
well as a comprehensive index.

TRAVEL AND TOURISM4

2

studying travel and tourism

Travel and tourism has been the subject of academic interest for well
over fifty years. However, it was not until the 1970s, when a number of
key academics began to develop a theoretical framework for its study,
that it began to achieve more coherence as a recognised academic area.
Its popularity as a course of study is even more recent. In fact, it is only
ten to fifteen years ago that undergraduate programmes in travel and
tourism became more widely available but, since then, the number of
courses has, literally, exploded. So too, of course, has the number of
students of travel and tourism, both at undergraduate and postgraduate
levels, while ever more academics have turned their attention to the
subject, either as a specialist area or within their own disciplinary
‘home’.
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It is, then, a popular but relatively young subject, and one that
remains contentious. The press, for example, often refer to travel and
tourism courses in rather disparaging terms while tourism academics
themselves often indulge in a form of academic navel-gazing! At the
same time, there is disagreement about the reason for studying travel
and tourism. On the one hand, it can be seen as a vocational subject,
preparing students for a career in tourism – certainly, many travel and
tourism graduates secure jobs in the industry once they have completed
their degree. On the other hand, there are powerful reasons for studying
it as an academic subject in its own right:

• Travel and tourism is often claimed to be the world’s largest industry.
Although it is debatable whether the term ‘industry’ is appropriate, there is no
doubting the enormous global economic value of travel and tourism.

• It is a major social phenomenon. As ever-increasing numbers of people
become tourists it is important to understand why and how people travel.

• Travel and tourism has significant economic, environmental and socio-cultural
consequences for destinations. Not only must these be understood and
managed, but also they should be considered within broader global change
and development.

• More generally, travel and tourism is an integral part of modern life and, there-
fore, deserving of academic study.

Despite the ongoing debate about the reasons for studying it, there is
general consensus about what the study of travel and tourism is all
about. Tourism is, essentially, a social activity; it is about people travel-
ling, for whatever reason, to destinations away from the place where
they normally live and work, and their activities during their stay in
those destinations. In short, tourism is simply about people who are
tourists.

Similarly, the starting point for the study of travel and tourism is the
tourist, or the social activity of tourism. It is through the process of trav-
elling and staying in destinations that, collectively, tourists spend huge
sums of money, making travel and tourism one of the world’s largest
economic sectors and, for many countries, a vital industry; it is through
that process that tourists interact with local people and impact on the
local environment; it is through that process that tourists seek satisfying
experiences. Therefore, it is through studying and understanding
that process that those who cater for tourists – the travel and tourism
industry – can better (and profitably!) meet tourists’ needs, that the
widely publicised problems or impacts of tourism can be better man-
aged, and that destinations can optimise the benefits from tourism.

5STUDYING TRAVEL AND TOURISM
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In other words, the study of travel and tourism is concerned with exploring
how, why and where people travel as tourists, how the travel industry
can effectively and profitably cater for tourists, and how destinations
can harness and manage tourism to their benefit.

As a subject of study, travel and tourism cannot be described as an
academic discipline in the traditional sense of the word; rather, it is
a subject area that draws on a variety of disciplines that collectively
contribute to the overall picture of the subject. In other words, there are
a number of ways, or lenses, through which we can look at travel and
tourism, and each of these lenses represents a particular discipline
which provides a theoretical framework for exploring the subject. Of
course, the contribution of each discipline to the study of travel and
tourism is important in its own right. For example, not only has soci-
ology provided a basis for studying tourist motivation and behaviour,
but sociologists themselves are fascinated by tourism as what they refer
to as a ‘social institution’. However, the trick is to recognise that
each discipline is one piece in the overall jigsaw of travel and tourism.
Tourist motivation is a popular and interesting topic, yet of greater
importance is its relevance to understanding tourism marketing, prod-
uct development, destination management and so on. Therefore, your
success in studying the subject will depend partly on the extent to
which you can draw on and relate your knowledge of particular topics to
understanding travel and tourism as a whole.

Inevitably, some topics in travel and tourism will interest you more than others.
However, it’s important to remember that all the topics on your course are taught
for a purpose; they will contribute collectively to your knowledge and understanding of
travel and tourism.

As academic interest in travel and tourism has grown over the years,
so too has the number of different disciplines that have contributed to
the development of a broad-based body of knowledge on the subject. In
fact, Jafar Jafari (1989), a leading academic who established one of the
first (and now the most respected) tourism academic journals, Annals of
Tourism Research, suggests that it is only recently that a more complete,
multidisciplinary understanding of travel and tourism has evolved. He
identifies four stages, or platforms, upon which the study of tourism has
been based:

TRAVEL AND TOURISM6
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1 The advocacy platform. International mass tourism began to
increase rapidly from the early 1960s. At this t ime, tourism

was seen primari ly as an economic phenomenon, an expanding
international business that, as an impor tant source of income
and employment, had the potential to generate economic growth
in destination areas. Little concern was displayed for the possible
impacts of tourism development and, consequently, the study of
travel and tourism was focused principally on the economic
impacts of tourism, including indicators such as the multiplier
ef fect .

2 The cautionar y platform. As international tourism grew in
both scale and scope, so too did awareness of its negative

consequences or impacts. As a result, academic attention turned
increasingly towards the study of the social ,  cultural and
environmental impacts of travel and tourism (sti l l  a fundamental
element of most tourism courses), with a variety of disci -
pl ines, including anthropology, geography and sociology, con-
tr ibuting to the research. Questions were also raised about the
role of travel and tourism in international development, with a
number of key writers whose backgrounds were in development
studies and pol i t ical  science ar guing for  a more caut ious
approach to the promotion of tourism.

3 The adaptancy platform. During the 1980s, as attention con-
t inued to focus on the negative impacts of mass tourism, a

principal theme to emerge in the study of travel and tourism was
that of alternative tourism, preparing the way for the emergence
of the topic that was later to dominate tourism studies, namely,
sustainable tourism . Alternative tourism was concerned with
finding, l i teral ly, alternatives to mass tourism development that
had been so roundly criticised from the 1970s onwards, although,
according to some, this represented a somewhat idealistic period
in the study of travel and tourism.

4 The knowledge platform. Since the early 1990s, contrasting
with the more thematic preceding ‘platforms’, the study of travel

and tourism has become more holistic and rounded, with a vari -
ety of discipl ines contributing to a more complete knowledge and
understanding of the subject.

There is no doubt then that, over the last fifteen years or so, the scope
of the subject has expanded enormously, as evidenced by the rapidly
growing number of books dealing with increasingly diverse yet specific

7STUDYING TRAVEL AND TOURISM
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issues in travel and tourism. Curiously, in fact, compared with other
subjects there are few general travel and tourism textbooks but many
that focus on specialist areas. These reflect the large number of topics
that comprise travel and tourism, many of which are covered in Part
Two of this Companion, and which point to the increasing complexity
of the subject. Nevertheless, travel and tourism can be subdivided into
a number of broad thematic areas, all of which are included, to a greater
or lesser extent, on courses and which indicate the breadth of the
subject you will be studying.

• The business of travel and tourism. This is a large topic and is concerned
mainly with the supply of tourism or, more specifically, the tourism industry.
It embraces the study of different sectors of the industry, such as transport,
tour operations, attractions or accommodation, as well as functional elements
of business and management as applied to travel and tourism, including
marketing, strategic management, finance, quality management and human
resource management. The legal aspects of tourism also fall under this head-
ing, while e.commerce or e.tourism is a relatively new sub-theme.

• The demand for tourism. Understanding the demand for tourism, or the con-
sumer behaviour of tourists, has long been a concern for academics and is
fundamental to the study of travel and tourism. In addition to the analysis of
actual trends and flows in travel and tourism, this topic also explores the
tourism demand process, tourist motivation, the psychology of travel and
tourism, tourist typologies, consumer culture and changes in the nature of
demand.

• Forms of travel and tourism. Much of the study of travel and tourism focuses
on different forms of tourism as related to specific destinational categories.
In addition to considering specific factors, these inevitably embrace issues
relevant to travel and tourism as a whole, such as demand, planning, mar-
keting and development, but in the context of the particular destinations.
These include the countryside (rural tourism), towns and cities (urban
tourism), island tourism and marine tourism.

• Tourism products and markets. Typically, travel and tourism is seen in terms of
‘the holiday’. However, a significant proportion of domestic and international
tourism is related to non-leisure purposes, such as business travel, attending
conferences/events, or education. Moreover, as both the demand for and sup-
ply of tourism has become more sophisticated, an increasing variety of travel
and tourism experiences can be identified, such as adventure tourism, sport
tourism, dark tourism, wine tourism, backpacker/youth tourism, religious
tourism or, more generally, special interest tourism. As a result, increasing
academic attention is being paid to these specific products and markets. 

• Tourism, culture and heritage. The relationship between tourism, culture
and heritage is a dominant theme in the study of travel and tourism. More
specifically, academics have long been concerned with the consequences of

TRAVEL AND TOURISM8
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tourism development on destination cultures while, more recently, culture
and heritage as a tourism product has become a popular topic. Increasingly,
attention has also been paid to travel and tourism as a modern cultural
phenomenon.

• Planning and managing travel and tourism. Perhaps the greatest challenge is
the effective planning and management of tourism development to ensure
that the benefits of travel and tourism are optimised (or the costs minimised)
for all stakeholders – that is, for destination communities and environments,
for the travel and tourism industry, and for tourists themselves. This broad
thematic area includes, therefore, a variety of topics including tourism policy
and planning, tourism impacts, tourism and regional/national development,
destination or resort management, tourism development models (including
sustainable tourism) and environmental management, as well as more
specific topics such as visitor management.

By now, you will have realised that travel and tourism is a broad and
complex subject, and perhaps more so than you might have initially
imagined. However, it is this diversity that makes it such an interesting
subject of study, as does the fact that we are all tourists and, therefore,
part of what we are learning about. Moreover, travel and tourism itself
is a fascinating, dynamic business, facing ever-new demands and chal-
lenges and, as a result, there is always something new to learn about it.

One question you might be asking, therefore, is how do you make
sense of the subject? To put it another way, given the variety of discip-
linary perspectives and the vast array of topics included in travel and
tourism courses, how can a common thread be found or an overall

9STUDYING TRAVEL AND TOURISM

Tourism 
generating

region

Tourism 
destination

region
Transit region

Returning tourists

Outgoing tourists

Figure 1.1 Travel and tourism as a system

External influences: economic, political, environmental, technological

• The tourism generating region stimulates tourism and is where tour operators and
travel agents are located.

• The tourism destination region attracts tourists, experiences the consequences of
tourism and is where attractions and facilities, such as hotels, are located.

• The transit region represents the travel sector.
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picture of the subject developed? The answer, perhaps, lies in a model of
the ‘tourism system’ first developed by Neil Leiper in the later 1970s. In
this model, there are two main geographic regions, the tourism gener-
ating region and the tourism destination region, plus an intermediate
transit route region (see Figure 1.1).

The three regions are, in a sense, linked by the tourist as the ‘actor’ in
the system, while the system itself is subject to a number of external
influences, such as political, economic or environmental factors, which
determine the functioning of the system.

Thinking of travel and tourism as a system will help you to contextualise the individual
topics you study, to understand how the different elements of tourism interact, and to
relate specific issues to the subject as a whole. It will also remind you that travel and
tourism cannot be seen in isolation from the world within which it occurs.

Finally, the dynamic nature of travel and tourism represents both a
challenge and an opportunity. It means that you should, ideally, keep up
to date with what is happening in the ‘real world’ of travel and tourism,
such as following developments in the airline industry or keeping up to
date with the impact of the Internet on holiday purchasing, by regularly
reading the trade press, newspapers and other sources of information.
However, this will not only stimulate your interest in the subject but,
perhaps more importantly, you are likely to impress your examiners! That
is, the more you are able to relate the theory you are taught in lectures to
appropriate examples of contemporary travel and tourism issues and prac-
tice, the more likely you are to succeed in your coursework and exams.

TRAVEL AND TOURISM10
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Running themes in travel and tourism

Despite the complex, multidisciplinary nature of travel and tourism, there are a
number of themes which run across the subject as a whole. In a sense, these
themes are the cement that binds the building blocks of the subject into a
cohesive whole, and are relevant to most, if not all topics within travel and
tourism. Try to bear them in mind when writing assignments or exam answers –
they will help you to focus your ideas and arguments.

1Authenticity. The concept of authentic tourist experiences has
been a dominant theme in the study of travel and tourism

since the 1970s, and is relevant to a variety of topics including
marketing, destination planning and attraction management.

2Sustainable development. The purpose of al l  tourism devel -
opment is to achieve broader sustainable development in des-

t ination areas.

3 .Globalisation. Travel and tourism contributes to, and is influ-
enced by, the process of globalisation.

4Polit ical economy. National and international polit ical and
economic structures are inevitably l inked with travel and

tourism flows and development. 

5 The tourism industr y. Travel and tourism cannot occur without
those who cater for tourists’ needs, providing or faci l i tating

tourism experiences.

6 The tourism system. All aspects of travel and tourism are
inter related within the concept of the tourism system.

part two

core areas of the curriculum
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7Sociology of tourism. Travel and tourism is, first and foremost,
a social phenomenon; a sociological understanding is funda-

mental to its ef fective planning and management.

8Governance. It is always impor tant to ask the question: who
really determines tourism development policy?

You are probably aware that travel and tourism courses come in all shapes
and sizes! A quick look at any guide to courses reveals a confusing list of
different course names, from straight ‘tourism’ to ‘tourism management’,
‘international tourism’ or more specialist courses, such as ‘sport tourism’.
This diversity reflects the fact that not only is there is no travel and tourism
curriculum as such, but also that different courses often have a specific
focus or emphasis. This, in turn, may reflect the particular interests of your
lecturers who, inevitably, have favourite topics or perspectives on tourism.

Just because a lecturer favours particular topics, theories or arguments does not mean
you have agree to with them or repeat them in your assignments or exams! You will not
lose marks (and will probably get better grades) for challenging or ‘critiquing’ what you
have been taught, as long as you can justify your arguments.

At the same time, new specialist units are constantly being developed
as a result of lecturers’ research interests or themes coming into fashion.
However, most travel and tourism courses cover the same core topics to
a lesser or greater extent, albeit frequently within differently named
units or modules. For example, the impacts of tourism may be taught as
a dedicated unit, or within broader units such as ‘sustainable tourism’ or
‘destination management’. 

These core topics are introduced in this part of the book. Each section
provides you with a brief overview of the important issues, concepts
and, where relevant, key writers on the subject, as well as a sample exam
question and a guide to the issues you should include in your answers.
Try to keep the running themes in mind and don’t forget that travel and
tourism is a ‘real world’ phenomenon – using contemporary examples
will bring your answers to life.

In certain topics in travel and tourism there are key writers (and their theories or
arguments) that your lecturer would expect you to be aware of. Always try to include
them in to your assignments or exam answers.

CORE AREAS OF THE CURRICULUM12
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The study of travel and tourism inevitably begins with an overview of
the subject as a modern social and economic phenomenon. Many text-
books begin by expressing its global significance in terms of interna-
tional tourist arrivals and international tourism receipts, but three
topics are of particular importance in introducing travel and tourism.
These are, first, definitions, which attempt to clarify what travel and
tourism is; second, the evolution of modern mass tourism, which
explains how and why travel and tourism has become such a significant
and widespread activity; and, third, the tourism system, which provides
a framework for studying the subject.

Normally, attempts to define travel and tourism focus on the demand
for tourism; definitions of the supply of travel and tourism are concerned
with the nature and scope of the travel and tourism industry (see
Section 4 below). It is, therefore, important to remember the sociology
of tourism as a running theme here as the demand side of travel and
tourism is concerned primarily with the tourist. There are two ways of
attempting to define travel and tourism demand:

1 Technical definit ions. Most commonly, definit ions of travel
and tourism are concerned with who is (or isn’t) a tourist

rather than what travel and tourism is. That is, they classify the
tourist according to various criteria, such as length of stay, pur-
pose of tr ip or distance travelled, and are used to distinguish
tourism from other forms of travel for statistical or measurement
purposes. Rather confusingly, distinctions are made between
tourists, ‘excursionists ’ and ‘day trippers’; i t  is most useful to
simply consider them all as tourists, remembering that day tr ips
are usually a subcategor y of domestic tourism’. The impor tant
point to grasp, however, is that tourism, as measured in numer-
ous statistical sources, is a broad activity; tourists are not only
people on holiday, but may be on business, students studying
abroad, rel igious tourists (pi lgr ims), and so on.

2 Conceptual definit ions. In contrast, these attempt to define
the meaning or function of travel and tourism as a social

activity. They draw attention to the fact that tourism involves a

13INTRODUCING TRAVEL AND TOURISM
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introducing travel and tourism
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change of location and, frequently, a change from the routine or
the ordinar y. However, given the enormous variety of purposes
and activit ies measured as ‘tourism’, it is vir tually impossible to
define it conceptually – in fact, much of what you wil l  cover on
your course is concerned with what travel and tourism is.

Although it is useful to be able to quote the definitions you might find in textbooks,
it is more important to recognise the contribution or limitations of different types of
definition to an understanding of what travel and tourism is.

The evolution or history of tourism is a fascinating subject in its own
right (and an example of how particular disciplines can contribute to our
understanding of travel and tourism). Given the increasing incidence of
travel and tourism in modern societies, it is also an important topic in
the social history of many countries. The main purpose of looking at how
travel and tourism has evolved, however, is to identify the main factors
that have influenced, and continue to drive, the growth and spread of
tourism around the world. Thus, if you are investigating the growth of
travel and tourism either generally or in specific countries/regions, it is
likely that you will always be able to refer to these factors.

The principal issue to focus upon is the transformation of travel and
tourism, particularly international travel and tourism, from an activity
that was once largely the preserve of the privileged minority (the
wealthy or upper classes) to one enjoyed by the great majority of people,
at least in the wealthier, developed countries. In other words, the prin-
cipal issue is the emergence of mass tourism, a process that is described
by one key writer, John Urry, as the ‘democratisation’ of tourism. The
main question to think about is, how has this democratisation of
tourism come about?

On the one hand, an historical analysis of tourism development iden-
tifies three main periods within which specific forms of tourism can be
identified:

1 1600–1800: a period which witnessed the rise and fal l  of the
‘Grand Tour’, as well as the popularity of spas as the f irst

example of resor t -based tourism.

2 1800–1900: during this period, seaside resor ts emerged and
grew rapidly. The latter half of the 19th centur y also saw the

bir th and development of the ‘package tour’, with Thomas Cook
being widely considered as the originator of the concept.
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3 1900 onwards: a period initially defined by increasing domestic
tourism but, since the 1960s, by the rapid growth of inter-

national mass tourism.

Importantly, a common theme or trend throughout all these periods,
and one that continues to reflect the development of contemporary
travel and tourism, is the so-called ‘aristocratic model’ of tourism devel-
opment. The upper classes or aristocracy initially favoured particular
destinations or types of tourism, only to find their leisure space and
time being increasingly invaded by the middle/lower classes or less well-
to-do. In other words, travel and tourism has long been a status symbol
and one to which people increasingly aspire. This can be used to explain
many current trends in tourism – bear this in mind when you are study-
ing tourism demand or the consumption of tourism.

On the other hand, the democratisation of tourism can be explained
by a number of key drivers that have underpinned the growth of mass
tourism. In particular, four factors, all of which deserve to be explored
in some detail, have contributed to this process:

1 Technological developments. Advances in transpor t technology
have been fundamental to the growth in travel and tourism,

both in increasing peoples’ access to various forms of transpor t
and in extending the distance that they can travel. More recently,
information technology has also faci l i tated the growth in travel
and tourism.

2 Increases in personal wealth and time. Quite evidently, people
require suf f icient amounts of both money and free t ime to

par ticipate in travel and tourism. 

3 Social transformations. Social, economic and polit ical change
continues to be an impor tant factor in the encouragement of

travel and tourism.

4 The emergence of a sophisticated travel industr y. While travel
and tourism is, essential ly, a social phenomenon, its growth

has been dependent upon an expanding, integrated and innova-
t ive industr y catering to (and, perhaps, creating) tourists’ needs.

The history of travel and tourism has not yet run its course. New destinations,
generating regions, products and markets are constantly evolving and these can be
explained or even predicted by referring to the factors that have historically influenced
the evolution of tourism.
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A simple way of thinking about travel and tourism is that it comprises
three basic elements:

1 Tour is ts : the i r  demands,  expectat ions,  mot ivat ions and
behaviour.

2 The destination: where the tourist experience occurs and
where the benefits and costs of tourism development are felt.

3 The travel and tourism industr y: innumerable businesses and
organisations that collectively cater for the needs of tourists.

Although these are often studied as independent topics, in reality they
are anything but independent. Indeed, one of the defining characteris-
tics of tourism is that, for destinations, it is an export industry – the des-
tination is the ‘product’ that is sold to overseas customers (or, in the case
of domestic tourism, to visitors from other regions). Uniquely, that
product is consumed where it is produced, pointing to an interrelation-
ship between the destination, tourists and the travel industry which,
frequently, both carries tourists to and provides for their needs within
the destination. Thus, travel and tourism can be thought of as an inter-
related system.

Reference has already been made in the first part of this book to the
model of the tourism system developed by Neil Lieper (see Figure 1.1).
There are three elements of this system:

1 Tourists. Tourism is, f i rst and foremost, a human activity and
it is around the tourist and tourism experiences that the

model is built.

2 Geographical areas. There are three constituent regions in
tourism – the generating region, where tourists come from,

the destination region, where they travel to and stay, and an
intermediate transit region, which represents both travel to the
destination and shor t stays en route. Each of these regions is
inter related with tourists and the tourism industr y.

3 The travel and tourism industr y. The businesses and organ-
isations which cater for tourists’ needs can be located in

each of the three regions.

The benefit of the tourism system model is that it provides a particular
way of looking at travel and tourism, both generally and in the context of
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specific forms of tourism. Thus, specific destinations or types of tourism
development, such as ecotourism, can be analysed within the model. It
also provides a unifying framework for exploring and understanding the
interaction between all the stakeholders in travel and tourism.

The model of the tourism system is just that – a model. While it is useful to
understand it as a concept, its real value lies in its application as a framework for
analysing specific tourism contexts or issues.

Most travel and tourism courses and textbooks typically begin by addressing
the question: what is tourism? They then go on to consider the different def-
initions of tourism and highlight the diversity of tourist types. Beyond techni-
cally defining tourism for measurement purposes, however, is there any value
in attempting to define it? Or, is it actually possible to define it? Travel and
tourism has become an ubiquitous part of modern life, something that most
of us do in some form or another. It has, in a sense, become a mass phe-
nomenon, an activity in which the masses participate. Does this then imply
that we are all, in effect, mass tourists?

Exam questions related to introductory sessions in travel and tourism
are most likely to focus on two of the three themes outlined here: defi-
nitions, and the evolution of travel and tourism. A typical ‘definitions’
question would be:

“Why is it difficult to define travel and tourism succinctly?”
At a basic level, this requires you to demonstrate your knowledge of the different

definitions of travel and tourism, in particular the distinction between and

contributions of the demand/supply side and technical/conceptual definitions.

Reference to the diverse categories of tourist would also be expected. However,

the question also demands a more critical analysis of what tourism is as a social

activity, its democratisation and its subsequent position in modern, social life.

Indeed, so ingrained is travel and tourism in modern societies that there is,
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