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Introducing Jay-Z

Jay-Z was born in one of the poorest areas of New York City, 
USA, and became one of the richest people in the United  
States. His musical skills have produced more number one 
albums than anyone but the Beatles. His live shows can sell  
out in a few minutes. Jay-Z’s business skills have helped him set 
up and run successful record companies, a fashion brand, and 
other ventures.

Jay-Z’s music
Jay-Z is a star of hip-hop music. He has been a rapper or MC 
(master of ceremonies) since his teenage years. The lyrics and 
raps he creates are about his own experiences – from selling 
drugs in a poor community, to living in luxury. 

When Jay-Z was starting out hip-hop was only heard on the 
streets of US cities, but now it’s one of the biggest-selling pop 
styles. A major reason for this is Jay-Z’s ability to make hip-hop 
appeal to a wider audience.

How did Jay-Z become a titan of business? What risks and 
choices did he take and make along the way? Could we learn 
from his story so we might succeed in business, too? 
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Entrepreneur
Jay-Z is hip-hop’s greatest entrepreneur. He has consistently spotted 
new opportunities to make money from his music and set up and 
run his own businesses to do so. Like all entrepreneurs he has risked 
losing everything if he fails, but Jay-Z’s skills have made sure that 
most of his ventures have succeeded.


